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Abstract 

 
This study aims to analyze further the stimulation of Islamic value entrepreneurs in improving 

organizational performance, especially in the Book Publishing Industry in Java. The 

purposive sampling technique used in this study, meaning based on population characteristics, 

namely the area or location and a minimum of 10 years of operation, so this study involved 

150 respondents. Analysis of the data in this study used The Structural Equation Modeling 

(SEM) from the AMOS 20.0 software package. It is hoped that this research can be a 

reference for organizational development, especially based on Islamic value entrepreneurs. 
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Introduction 

 

The book publishing industry is one of the industries that greatly improve the quality of 

Indonesia's human resources. Starting from the colonial period, books have contributed to 
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the intellectual progress of the Indonesian nation, which continues to this day. The 

Indonesian Publishers Association (IKAPI) is the first professional publisher association 

in Indonesia. Until 2010, IKAPI existed as the only association that houses publishers in 

Indonesia. After that, the Association of Indonesian Higher Education Publishers (APPTI) 

was also established, which oversees the university press in Indonesia. However, the 

majority of APPTI members are also IKAPI members. 

 

Book publishers have their own role in improving the quality of education in Indonesia, 

but like other organizations, book publishers must improve the quality of their human 

resources (Azar & Shafighi, 2013; Benabou & Tirole, 2003). This is done not only to 

improve the quality of service but also to improve the organization's quality. Here the role 

of a leader becomes important (Biancone & Radwan 2017). In an organization, to advance 

the organization, a leadership style is needed where the leadership style consists of 

transformational and transactional leadership styles (Buil et al. 2019; Gault, 2018, a leader 

tries to influence followers to be able to do work according to a predetermined concept). 

together so that later it will have an impact on their followers, including by giving praise, 

giving awards, motivating, and by motivating their followers (Becker, 2019; Giménez et 

al., 2019) 

 

Leadership becomes the main function in leading followers by playing an important and 

strategic role in the survival of an organization (Chan et al., 2019; Dayal, 2018). Leaders 

set goals, plan, organize, mobilize, and control all available resources to achieve company 

goals effectively and efficiently due to good teamwork (Kach and Wagner, 2015; Olaisen 

and Oivind, 2017). Therefore, the leader of an organization must always be able to create 

conditions that satisfy his followers at work so that followers are not only able to work but 

are also willing to work towards achieving organizational goals in the future (Chan & 

Reiner, 2019). 

 

Leadership and organization are two currencies that cannot be separated (Gault, 2018; 

Gërguri‐Rashiti et al., 2017). And in its development, religious values in the concept of 

leadership became the main issue in the discussion of several studies related to leadership 

(Giménez et al., 2019). As a country with a Muslim majority, researchers need to study 

further the stimulation of Islamic value entrepreneurs in improving organizational 

performance, especially in the Book Publishing Industry in Java. It is hoped that this 

research can be a reference for organizational development, especially based on Islamic 

value entrepreneurs. 
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Methodology 

 

The type of research used is "explanatory research" or research that is explanatory, 

meaning that this research emphasizes the relationship between research variables to 

justify or strengthen the hypothesis with the hope that in the end, it can strengthen the 

theory that is used as a foothold (Hamburg, 2015). The variables of this study include; 

intrinsic knowledge quality, actionable knowledge quality, follow-up quality knowledge, 

stimulation orientation of entrepreneurial morale, stimulation of harmony quality of life 

and organization, performance. Retrieval of data obtained through questionnaires is done 

by using interval measurements. 

 

The population in this study is the leadership of the Indonesian Publishers Association 

(IKAPI) throughout Java, totaling 1235. Then the sampling method is a purposive 

sampling technique, meaning that it is based on population characteristics, namely area or 

location, and has a minimum of 10 years of operation. Then the number of samples 

(sample size) refers to the opinion of Hair et al. (1996), which says that the number of 

samples is an indicator multiplied by 5 to 10 or at least 100 respondents and rounded up to 

150 respondents. The Structural Equation Modeling (SEM) from the AMOS 20.0 

software package was used to analyze the data in this study. 

 

Result 

 

The analysis of direct, indirect, and total effects is intended to determine the effect of the 

hypothesized variables. The direct effect is the coefficient of all coefficient lines with an 

arrow at one end of the path coefficient, while the indirect effect is the effect caused by 

intermediate variables (Ryan & Daly, 2019). At the same time, the total effect is the total 

sum of direct and indirect effects. Tests on the direct, indirect, and total effects of each 

variable of the value-based Islamic entrepreneur model are presented in Figure 1. 

 

 
Figure 1 Correlation between variables 
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Figure 1 illustrates the form of the relationship, directly and indirectly, from each 

variable. And then, table 1 shows the value for each variable. 

 

Table 1 Score total of variables 

 

Correlation 

between 

variables 

 
stimulation 

moral 

stimulation 

harmony 

kualitas 

pengetahuan 

intrinsic   

kualitas 

pengetahuan 

kontekstual 

 follow up 

quality 

knowledge 

1 
stimulation 

moral 
Direct   ,000  ,000 ,327  ,328 ,337 

  Indirect  ,000  ,000  ,000  ,000  ,000 

  Total  ,000  ,000 ,327  ,328 ,337 

2 
stimulation 

harmony 
Direct  ,000  ,000 ,254  ,224  ,225 

  Indirect  ,000  ,000 0,000  ,000  ,000 

  Total  ,000  ,000 ,254  ,224  ,225 

3 
Organizational 

performance 
Direct  ,313  ,000  ,000  ,000  ,000 

  Indirect  ,000  ,000 ,102 ,103 ,105 

  Total ,313 ,000 ,102 ,103 ,105 

 
Prganizational 

performance 
 Direct ,000 ,257  ,000  ,000  ,000 

  Indirect ,000 ,000 ,084 ,084 ,087 

  Total ,000 ,257 ,084 ,084 ,087 

 

Table 1 above explains that the sustainable competitive advantage model's direct, indirect, 

and total influence explains that the organizational performance variable is directly 

influenced by the stimulation of harmony quality life entrepreneur by 0.257 and the 

stimulation of moral orientation entrepreneur by 0.313. Indirect influences that affect 

organizational performance variables through the stimulation of moral orientation 

entrepreneurs are the intrinsic knowledge quality variable of 0.102, the quality of 

contextual knowledge is 0.103, and the quality of slow-up knowledge is 0.105. While the 

indirect influence that affects organizational performance variables through stimulation of 

harmony quality life entrepreneur is the intrinsic knowledge quality variable of 0.084; the 

quality of contextual knowledge is 0.084, and the quality of slow-up knowledge is 0.087. 

From the total effect, it is known that the stimulation of the entrepreneur's moral 

orientation has a dominant influence on organizational performance with a total effect of 

0.313 and the stimulation of harmony quality life entrepreneur of 0.257. 

 

Conclusion 

 

The theoretical implications of the Stimulation Islamic Value entrepreneur development 

model based on knowledge quality towards the performance of IKAPI member 

organizations in Indonesia are reflected in several research findings as follows: 
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1. Implications for transformational leadership theory. The leader shows new ways of 

completing tasks, encourages employees to be more innovative, and invites 

employees to look at problems from a different perspective and find new ways to 

solve problems using an Islamic perspective. 

2. Implications for Entrepreneurship Theory. Emphasis on how an entrepreneur can 

have the morals of an entrepreneur with Islamic breath. A good entrepreneur can 

harmonize different values and judgments according to the culture in which they 

come from and has ethical motivations that guide them to purify their inner self by 

not doing wrong intentions. 

3. Implications for Knowledge strategy. Emphasizes intelligence, contemplation, 

consideration, and demands to improve intellectual abilities, the quality of 

knowledge in itself, the context of quality knowledge, and how knowledge can be 

acted upon. 

4. Implications on Organizational performance. To improve organizational 

performance, Stimulation of Moral Orientation Entrepreneur and Stimulation of 

Quality Harmony Life Entrepreneur is built by the quality of intrinsic knowledge, 

quality of contextual knowledge, and quality of Follow-up knowledge. 

 

References 

 
Azar, M., &Shafighi, A.A. (2013). The Effect of Work Motivation on Employees Job 

Performance (Case Study: Employees of Isfahan Islamic Revolution Housing 

Foundation). International Journal of Academic Research in Business and Social 

Sciences, 3(9), 432–446. https://doi.org/10.6007/ijarbss/v3-i9/231 

Becker, F. (2019). Herzbergs Zwei-Faktoren-Theorie der Motivation. In Mitarbeiter wirksam 

motivieren (pp. 57-65). Springer, Berlin, Heidelberg. 

Benabou, R., & Tirole, J. (2003). Intrinsic and extrinsic motivation. The review of economic 

studies, 70(3), 489-520. 

Biancone, P. Pietro, & Radwan, M. (2017). International Entrepreneurship from an Islamic 

(Sharia Compliant) Perspective: “The Opportunities for Western Economies.” World 

Journal of Accounting, Finance and Engineering, 1(1), 41–52. 

https://doi.org/10.21742/wjafe.2017.1.1.04 

Buil, I., Martínez, E., & Matute, J. (2019). Transformational leadership and employee 

performance: The role of identification, engagement and proactive personality. 

International Journal of Hospitality Management, 77(June), 64–75. 

https://doi.org/10.1016/j.ijhm.2018.06.014 

Chan, S.W., Ang, S.F., Andleeb, N., Ahmad, M.F., & Zaman, I. (2019). The influence of 

transformational leadership on organization innovation in Malaysian manufacturing 

industry. International Journal of Supply Chain Management, 8(2), 971–976. 



Webology, Volume 19, Number 1, January, 2022 

2969                                                  http://www.webology.org 

Chan, J.H., & Reiner, D. (2019). “Dominance by birthright”? Reconfiguration of firm 

boundaries to acquire new resources and capabilities. Industrial Management and Data 

Systems, 119(9), 1888–1907. https://doi.org/10.1108/IMDS-04-2019-0258 

Dayal, I. (2018). Book review. Journal of Innovation & Knowledge, 3(1), 56–57. 

https://doi.org/10.1016/j.jik.2017.06.001 

Gault, F. (2018). Defining and measuring innovation in all sectors of the economy. Research 

Policy, 47(3), 617–622. https://doi.org/10.1016/j.respol.2018.01.007 

Gërguri‐Rashiti, S., Ramadani, V., Abazi‐Alili, H., Dana, L.P., & Ratten, V. (2017). ICT, 

innovation and firm performance: the transition economies context. Thunderbird 

International Business Review, 59(1), 93-102 

Giménez, J., Madrid-Guijarro, A., &Duréndez, A. (2019). Competitive capabilities for the 

innovation and performance of spanish construction companies. Sustainability 

(Switzerland), 11(19), 1–24. https://doi.org/10.3390/su11195475 

Hair, Jr.F., Joseph, R.E., Anderson, RL., Tatham, & Black, W.C. (1996). Mulitvariate Data 

Analysis with Readings, Macmillan. 

Hamburg, I. (2015). Learning approaches for entrepreneurship education. Archives of Business 

Research, 3(1). 

Kach, A., Azadegan, A., & Wagner, S.M. (2015). The influence of different knowledge 

workers on innovation strategy and product development performance in small and 

medium-sized enterprises. International Journal of Production Research, 53(8),      

2489-2505. 

Olaisen, J., & Revang, O. (2017). Working smarter and greener: Collaborative knowledge 

sharing in virtual global project teams. International Journal of Information 

Management, 37(1), 1441-1448. 

Ryan, J.C., & Daly, T.M. (2019). Barriers to innovation and knowledge generation: The 

challenges of conducting business and social research in an emerging country context. 

Journal of Innovation and Knowledge, 4(1), 47–54. 

https://doi.org/10.1016/j.jik.2017.10.004 


